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Your Guide to Awards
Whether you enter awards regularly or this is your first time, this guide has
been created to aid you in making the most out of them, from winning votes
to promoting your success.
Entering Awards
There are lots of reasons as to why taking part in awards is beneficial to your business, which is
why you should apply for as many as you can. However, you will need to make sure that you
have a budget allocated for this, as you may have to pay to enter some awards.
Recognise the hard work of your employees – winning an award is a great way to show off
how wonderful your team is. Plus, an awards ceremony is an ideal place to bond with your
team outside of the work environment.
Improve client retention and attract new business – the best way to stand out from the
crowd is by telling current and potential clients that you are an award-winning brand. Not only
will this demonstrate your organisation’s place in the industry, meaning that clients will want to
keep coming back to you, but it will also draw the attention of potential new business
opportunities.
Maximise visibility of your brand – free marketing materials may be provided by the awards
organisers, which you are encouraged to make use of. This way, everyone will know about your
win each time you reach out to them. Also, by letting people outside of your client database
know about your success through press releases, social media posts and advertising in trade
publications, you will encourage new customers to visit your brand.
Network with other winners and runners up – attending an awards ceremony is the ideal
opportunity to get to know your competition. It’s important to know what else is on offer in
your industry, so keep up-to-date by networking with other brands. There may also be the
chance to collaborate on future projects.

Getting Votes

.

So, you’ve entered an award and you’ve
been shortlisted – what happens now? The
next step that you need to prepare for is the
voting process. Whilst voting is open, you
must promote the fact that you have been
shortlisted for an award wherever you can;
you can’t expect to win if you haven’t let
anyone know that they need to vote for you.

3. Use social media

Some awards organisers may provide you
with marketing materials that you can use to
get votes. If not, you could make your own
using the awards logo provided.

Ways to Get Votes:
1. Send emails
2. Advertise in trade magazines
3. Use social media

After attracting potential customers via email and
advert spots, it’s time to engage with them using
social media platforms such as Facebook, Twitter
and Instagram. Social media is a great marketing
tool for reaching all of your clients who follow you
online – plus, it’s free!
Be sure to write regular posts to get as many
people to vote for you as possible; these can
include a logo of the awards or any other images
that may have been provided for you, as well as
the link to vote. Perhaps consider scheduling
these messages using a free online site, so that it
is all done in advance if you think that it will be too
time-consuming.
As it gets closer to the deadline for voting, it’s a good
idea to remind everyone of this in order to get any
last-minute potential clients to cast their vote.

4. Update your website

4. Update your website

5. Write press releases

Let your web visitors know that you’ve been
shortlisted by writing blog posts or news stories on
why they should vote for you, explaining what
winning an award would mean for your brand. Not
all of your web visitors may follow you on social
media, so this is a great way of reaching more of
your customers. Also, if you add a web banner to
your site, you can direct visitors straight to the
voting page.

1. Send emails to your clients
As soon as voting opens, try to send more than
one email to your clients asking them to vote for
you. Make sure that you include the link for them
to cast their vote and explain why they should vote
for you/your business. If it’s trade professionals that
you are contacting, then let them know how great
it would look if their salon stocked an award-winning
brand.
Also, consider offering an incentive for voters, such as a
discount off your products or the chance to win a free
treatment – this is another way of encouraging them
to cast their vote.
2. Advertise in trade magazines
When advertising in trade magazines, add a flash to
your advertisements to highlight to readers that they
can vote for you to win an award. Whichever
publications you already advertise in, it’s a good idea
to make the most of these platforms by linking back
to the fact that you have been shortlisted for an award.

5. Write press releases
Finally, send press releases out to relevant sources.
These are a great way to let people know more
about you and your brand, so the fact that you
have been shortlisted for an award is perfect
material for this. Press releases can also be
uploaded onto your website, so that anyone
visiting can be kept up-to-date with your brand.

Our Awards
The National Beauty Awards and the National Hair & Barber Awards are aimed at
recognising and rewarding talent by showcasing the most highly commended businesses
and/or products in the industry. We think that brands should be rewarded for all of their hard
work, so have created the awards to do exactly that.
You can nominate your business and/or product(s) for as many categories as you wish by
completing a free online nomination form.
No judging will take place after the voting process; it will purely be down to the industry
professional, with the winner decided based on the highest number of votes.
Plus, there will be an awards ceremony for those who place in the top five of each category.

What the Awards have to offer:
•

Free nomination/entry

•

Free awards ceremony

•

Logo artwork for use on all of your advertising

•

Coverage in the July issue of Guild News

•

Increase reach to new clients

•

Marketing materials for those nominated

•

Trophy for winners and certificates for those placing in the top five

•

Free entry to the Beauty UK show for you and your colleagues

•

Increased web presence

For more information on how you can get involved with our 2019 Awards,
please visit www.beautyserve.com.

Key Dates
1st February – Nominations open
25th February – Nominations close
11th March – Voting opens
12th April – Voting closes
19th May – Winners announced

How we can help
1. Marketing Materials
Awards Marketing Materials – Let us help you to get votes. We provide you with a pack
containing social media images, email signature/web banners and logos for you to advertise
that you have been shortlisted for our awards.

2. Emails
Industry Profiling – We will be sending weekly emails to our database of beauty, hair and
barbering professionals to further increase your chances of winning.

3. Social Media
Scheduled Posts – We will be posting regularly on our social media pages both before and
during voting to get people to cast their vote.

4. Incentives
Goody Bags – As before, there will be two goody bags up for grabs for two lucky voters as an
incentive. Let your customers know that they have a chance to win a prize to get them to vote.

5. Awards Webpage
Online – There will be a dedicated page on our website (www.BeautyServe.com) for all awards
information, including news stories announcing the 2019 winners. The nomination and voting
forms will also be uploaded online.

6. Post-awards
After the Awards – We will provide winners with logo artwork to announce that they have won
one of our awards, along with a trophy which will look great in your reception. Those that place
in the top five of each category will receive Highly Commended logos for use on all of their
marketing materials, as well as a certificate.

Promoting Your Achievement
If you were lucky enough to win an award or make it to the top five, it’s
important to let everyone know about your achievement. Since you’ve spent
all of that time applying for the awards and getting people to vote for you,
you should be proud of your win, so it’s time to shout about it!
First of all, it’s a good idea to thank everyone that voted for you – you can do this via social
media, on your website or in an email campaign.
Next, make sure to upload the winner/highly commended logo onto all of your marketing materials;
this way, everyone can see that you are an award-winning or highly commended brand.
Be sure to write press releases, which can be sent on to relevant news outlets to let everyone
know of your success.
Finally, tell the clients who stock your brand the amazing news of your win, as they will want to tell all
of their customers that they are offering award-winning products, treatments and services.

